

http://HeatReadyCA.com

Introduction

Unlike other natural disasters and events, extreme
heat affects all Californians. As many Californians
experience an increase in temperature, most
don't fully understand the impact on human
health, essential services, health systems

and agriculture or the increased strain on

the state’s water, energy, tfransportation

and infrastructure.

The Extreme Heat campaign has been
positioned as an immediate issue to ensure

the safety and protection of all Californians,
especially those who are most vulnerable and
exposed. Educating Californians about the
effects of extreme heat and the ways in which
they can prepare will be paramount to saving
lives and building heat resilience across the state.
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Tertiary Logos
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ADA Color Compliance

This chart represents color combinations that pass WCAG 2.1 (AA).
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For color blocks using the Extreme Heat
gradient, use only midpoint through the
royal purple. Large type only will pass.
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AA All text passes.

A Large text passes. WCAG defines large
text as text that is 14 pt/bold or
18 pt/regular and larger.
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